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stamp of approval must be placed upon them, and at the same time 
there is an expression of regret that they do not go into the heart of 
the matter more thoroughly. Yet we should not expect too much 
from books. The development of a study like markets is one 
which takes time. A process of evolution must be undergone. The 
service or functional type of market presentation, which was intro- 
duced in published form first by Cherington and later followed up 
in a partial way by Duncan, has been carried a step farther in these 
two books. It is hoped that no other attempts will be made along 
this line unless it brings a decided improvement. The future should 
bring forth a fuller analysis of price-making forces, for there is the 
heart of marketing. There is a great opportunity for some one to 
present marketing from its economic standpoint in the fullest degree 
in relation to price. 

John T. Horner. 
Michigan Agricultural College. 

Labor and Material Requirements of Field Crops. By L. A. Moore- 
HOUSE and O. A. Juve, Office of Farm Management and Farm 
Economics. United States Department of Agriculture Bulletin 
No. 1000. 

This publication presents in statistical and graphical form the dis- 
tribution of labor on a large number of crops selected from cost 
account and survey data obtained in various regions of the United 
States. The distribution for the same crop is given by regions which 
allows contrast of labor costs for these different sections. This is 
the most complete presentation of labor costs yet published from any 
source and makes a distinct contribution to the economics of crop 
production. The presentation of the data is clear, concise, and well 
arranged. The graphs allow a visualization of the distribution. A 
presentation of this character is vital to the subject of Agricultural 
Economics. 

Frank App. 
New Jersey Agricultural College. 

Farm Managem£nt. By R. L. Adams. (McGraw-Hill Book Com- 
pany, New York, N. Y. 1921.) 

This newest treatise on Farm Management is an important contri- 
bution to the literature of that subject. The book is divided into 
three parts. Part I includes the scope and place of farm manage- 
ment, selecting farming as a business, choosing a farm, organizing 
and equipping the business, capital requirements, farm profits, factors 



